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Foreword 

The monograph “Challenges and Tendencies in Contemporary Insurance 

Market“ was created as a result of the research by a larger number of 

authors, academics and experts of insurance from Germany, Russia, 

Slovenia, Bosnia & Herzegovina, Montenegro and Serbia. The monograph 

analyses the most up-to-date problems and challenges of insurance market 

in the past decade. These issues need a valid answer in theory such that 

insurance practice has important road map that would facilitate its 

successful future. authors aim to explore the most significant phenomena in 

insurance market that directly affect its performance, which is evident from 

the representative data used for the analysis. The monograph consists of 

nine interrelated parts that contribute to a comprehensive overview of 

development trends of insurance market from the most important aspects. 

 

The first part of the monograph is devoted to the analysis of development 

trends of insurance market in the European Union and in the world, but also 

in countries that have not yet joined the EU, like Serbia. 

 

The second part considers macroeconomic framework for the development 

of insurance market. The importance of analysing the macroeconomic 

framework which defines the direction of development of insurance market 

is particularly highlighted. Special emphasis is given to tax incentives for 

investments in life insurance with the presentation of positive foreign 

experiences. This part also discusses the problems facing modern financial 

markets, especially capital markets, which undermine the possibility of 

making insurers’ optimal investment portfolios particularly in life insurance.  

 

Directions of development of life insurance products, voluntary pension 

insurance products, bancassurance and transport insurance are analysed in 

the third part. The importance of the development of these insurance 

products from a macroeconomic point of view is explained in more detail. 

 

The fourth chapter deals with the concept of Solvency II in terms of 

identification and measurement of risks that undermine financial stability of 

life and non-life insurers. Scientific analysis and intuitive explanations of 

Solvency II concept significantly facilitates its implementation in practice. 

 



 

The fifth part is devoted to the estimation of technical reserves in life and 

non-life insurance, with the special emphasis on objective factors, whose 

impact must be diminished, that limit the adequacy of modern actuarial 

methods. This is particularly important due to the necessity of evaluating 

risks that attenuate technical reserves, which is one of key objectives of 

Solvency II concept. 

 

The sixth is related to the management and marketing in insurance with 

particular focus on the importance of risk management function within 

insurance companies. The significance of business planning and dynamic 

monitoring of business plan realisation is also highlighted. A considerable 

part of this chapter considers marketing strategy of insurance companies 

from the point of view of public relations. 

 

The possibilities for application of quantitative models in actuarial science 

and practice with a particular emphasis on the Bootstrap method and 

Markov chains are considered in the seventh part. This chapter is especially 

important since theory is still searching for models that will provide the 

most appropriate assessment of risks that attenuate insurer’s capital 

adequacy and solvency. 

 

In the eight part, the problems that insurance companies face in the 

application of international accounting standards as well as standards of 

quality are discussed. The original mathematical and statistical model, that 

increases the accuracy in the estimation of reservations according to IAS 

19, has special importance. 

 

The last, ninth part of the monograph, is devoted to the analysis of the 

impact of digitisation on risk assessment, development of new insurance 

products and their distribution channels and the assessment of claims. 

Digitalisation changes the conventional insurance business model, with 

long-term consequences on the performance of the entire insurance market. 
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